“This book will help you craft, visualize, and deliver your big ideas by honing the

most powerful presentation tool in your communication arsenal—you."”
—JOSH LINKNER, founder and former CEO of ePrize and New York Times bestselling author of Disciplined Dreaming
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THE BIG FISH PRESENTATIONS COMMANDMENTS

THE BIG FISH PRESENTATIONS
COMMANDMENTS

Here are our 10 most useful tips in the form of com-
mandments. These are the ideals that form our presen-
tation philosophy. As you make your way through this
book, keep them in mind. They will help you become
a more personable, well-rounded, and confident

presenter.

1. Present what’s in it for the world, not you.

2. Remember that time is not a renewable resource;

respect it.

3. Never deliver a presentation you wouldn’t want to

sit through.

4. Be aware that people will always remember the

presenter more than the presentation.

5. Be passionate about your topic.

6. Tell stories.

7. Always have a progression that leads to a call to

action.

8. If you think you've rehearsed enough, rehearse

again.
9. Engage with the audience when possible.

10. Have fun.

We'll elaborate on these commandments in much more
detail throughout the book. We believe they can get any-

one on the right track to becoming a great presenter.

You are now ready to begin the first step in turning
your next presentation into an experience. Get ready to

create engaging content that can move your audience.
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